
Schedule of meetings  
 
 
 
 
 

Friday, March 
15, Hong Kong  

Institutional Investor  

9 am  OTS +  Hamon  

11 am  JP Morgan   

12  pm  Allianz  

2 pm  Ballingal  

3 pm  Fidelity Management & Research  

4 pm  Sumitomo Mitsui +Fighton  

  

Monday March 18, 
Singapore  

Institutional Investor  

 Arisaig  

10  am  Wellington  

11 am  Nalanda  

2 pm  UOB  

3 pm  Sixteenth Street  

4 pm  Flowering Tree  

5 pm  Maybank  

  

Tuesday March 
19, Singapore  

Institutional Investor  

 Polunin  
 

12 pm  Lunch  

1.45 pm  Dymon Asia +  
Skale  

3 pm  Saga Tree  

  



CCL PRODUCTS (INDIA) LIMITED
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tonnesof  instant coffee  and 50000 tonnes�R�I ���F�R�I�I�H�H���S�U�R�G�X�F�W�V�«��









Group Structure �² CCL Products (India) Limited

20000TPA  Manufacturing 
unit (14000 SD and 6000 FD  

with 3500 granulation 
capacity) 
Duggirala, Guntur dist. 

India.

3000 tpagranulation and 
packing capacity alongwith

trading activity �²
GrandsaugreenSA.

Les Verriers, Canton of 
Neuchatel, Switzerland

NgonCoffee Company 
Limited, Vietnam �² a 10000 

TPA spray dried 
coffee+3500tpa granulation 

facility
Daklakprovince, Vietnam.

CCPL �² Marketing subsidiary 
for domestic marketing and 

brand building.

Hyderabad, Telangana, 
India

5000 TPA Freeze Dried Unit 
as an SEZ.

Sullurpet near Chennai in 
Indiia



CCL Products (India) Limited
Duggirala, Andhra Pradesh.

�‡ CCL DuggiralaPlant �² commenced 
operations with initial capacity of  
3,600TPA of  Spray Dried Instant Coffee.

�‡ Current capacity of  14,000 Spray Dried, 
6,000 Freeze Dried and about 15,000 
tonnesof  3 in 1 Premix blending.



CCL Products (India) Limited
Unit II �² SEZ

Sullurpeta, Andhra Pradesh.

�‡ A 5,000 ton capacity Freeze Dried 
Coffee manufacturing facility.

�‡ Infrastructure for doubling the capacity.

�‡ Commencing commercial operations 
from April, 2019.

�‡ A $50 mio project funded by Citi Bank 
to the extent of  $ 25 Mio and balance 
from internal resources.



NgonCoffee Company 
Limited, DakLak Province, 

Vietnam

�‡ A 10,000 tonne spray dried coffee plant
commencedoperationsin 2012.

�‡ Infrastructurealreadyin placefor doublingthe
capacity.

�‡ Technologicallyadvancedplantwith lowerand
indirectthermalapplicationresultingin better
productquality.

�‡ Specialequipmentfor aroma recoveryand
otherqualityenhancements.

�‡ Granulationcapacityof 5,000TPA



�¾ Some critical markets such as China, Japan, Korea etc are in close proximity to Vietnam.

�¾ �^�]�v�������š�Z�����‰�o���v�š���]�•���o�}�����š�������]�v���s�]���š�v���u�[�•����Daklak�‰�Œ�}�À�]�v�������Á�Z�]���Z���]�•���•�š���š���������•���^�Z�}���µ�•�š���������‰�]�š���o���}�(���š�Z����
�Á�}�Œ�o���_���U���‰���Œ���v�v�]���o�����À���]�o�����]�o�]�š�Ç�U���o�}�Á���]�v�À���v�š�}�Œ�Ç���Œ���‹�µ�]�Œ���u���v�š�•�����v�����o�}�Á���Œ���o�}�P�]�•�š�]���•�����}�•�š�•�����Œ�������v�����o�����X

�¾ NCL had tax break (0 % tax) for five years and 50% applicable tax for the next 9 years. 

�¾ Vietnam is one of the largest producers of Robusta coffee and hence, there is assured supply of raw 
materials

Vietnam advantages

�¾ �s�]���š�v���u�����v�i�}�Ç�•���D�&�E���•�š���š�µ�•���]�v�����^�����E�����}�µ�v�š�Œ�]���•���Á�]�š�Z���^�E�/�>�_���}�Œ���Œ�����µ�����������µ�š�Ç���•�š�Œ�µ���š�µ�Œ���X



GrandsaugreenSA
Les Verriers, Canton of  
Neuchatel, Switzerland.

�‡ A Granulation and packing facility
amidstEuropefor proximateservice.

�‡ A Bondedwarehousefor distributionto
Europewithoutadditionaltax/duties.

�‡ A tradingdeskfor marketingof group
products.



PRODUCT PROFILE
(One stop solution for all coffee products)

�‡Spray dried coffee, Granulated Coffee,FreezeDried Coffee.
�‡Decaffinatedcoffee, Fair trade and other certified coffees.
�‡Chicory blended instant coffee, FlavouredCoffee, SpecialityCoffee etc.
�‡All Products in both Retail packs and in bulk packs.

Instant coffee

�‡R&G coffee with chicory blends (Malgudibrand in domestic).
�‡Roasted Beans.
�‡Premixes �² 3 in 1, 2 in 1
�‡Premix Tea
�‡All Products in 1 gram sachets to 1 kg retail packs and in 25 kg bulk 

quantities.

Others and RTDs

�‡Premium products both in liquid and Freeze Dried forms.In the offing



Resilient Business Model



Risk perceptions

�‡Avoided by having both sale and purchase contracts 
on a back to back basis at fixed prices.

Commodity 
risk

�‡Entire coffee trade is USD denominated�² hence
naturalhedgemechanismworks.

�‡Have a few rupee sales for covering rupee 
expenditures.

Currency risk

�‡Most of  the business is repetitive and through 
established clientele only.  There are no bad debts in 
the history of  the company (but for a small amount 
once).

Business and 
Receivables.



�:�K�D�W���G�L�I�I�H�U�H�Q�W�L�D�W�H�V���X�V�«����
�‡Technology absorption at highest level
�‡Green field projects at very optimum capex.
�‡Cost effective manufacturing.
�‡Process improvements and better efficiencies.

Technology
�‡Continuous development of  products suitable for the geographical 

areas.
�‡Help  develop new products for the customers.
�‡Cost effective material substitution.
�‡Continuous process and product optimization.

R&D

�‡Strength of  strong marketing setup with a collective experience of  
more than 200 years with prime collaborators in UK and US.

�‡Totally customer driven. Wide range of  blends and products.
�‡Established name as Quality and Quantity supplier.
�‡Wide market access �² exporting to around 90 countries.
�‡Sell first and produce policy whereby no unsold inventory.

Marketing





Continental Coffee Private 
Limited

�‡ A 100% subsidiary for domestic
marketingandbrandbuildingactivity.

�‡ Startedoperationsin 2015.

�‡ Presencein B2C segment in Indian
Market.

�‡ Introduced products like Continental
Xtra, MalgudiR&G, THIS premixetc.

�‡ FastgrowingcoffeebrandacrossIndia.



Roast and Ground Coffee

ContinentalMalgudi is sourcedfrom
the finest varieties of Arabica and
Robustabeansand processedunder
strict qualitystandards. The product is
speciallypackedin freshnesssealpacks
to preservethearomaof thecoffee. It
is availablein 50gm, 100gm, 200gm,
500gmand1kgpacks.



Instant Coffee brands for the 
domestic market.

�‡ ContinentalXtra is a blend of Coffee
(70%) and Chicory(30%) processedto
perfection.

�‡ Continental Specialeis a 100% pure
spray dried coffee which gives an
authentictasteof coffeein everysip.

�‡ Continental Premium is 100% pure
FreezeDried Coffee exclusively made
for coffeeconnoisseurs.



Premix brand for 
domestic market.

ContinentalTHIS is a range
of deliciouspremixproducts.
It is availablein singleserve
sachetsfor convenience. The
product is bestsuitedfor on
the consumptionand it is
easyandquickto prepare.



Turnover - consolidated

388.23 
504.23 

652.61 719.46 
883.59 933.35 977.72 

1,142.85 

2010-11 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17 2017-18


_in Crores

Turnover



EBITDA - Consolidated

2010-11 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17 2017-18

74.52 89.12 
125.56 145.73 

174.26 
205.95 

233.26 243.74 


_in Crores

Absolute EBITDA



PAT / EPS  (consolidated)

39.32 
36.24 47.43 

64.42 93.98 122.12 134.31 148.13 

19.88 27.25 35.65 4.84 7.06 9.18 10.10 11.14

2010-11 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17 2017-18


_in Crores PAT EPS



�5�R�D�G���D�K�H�D�G�«�«

�‡Specialitycoffees �² Niche products

�‡Volume increase �² additional manufacturing capacities.

�‡Brand building in domestic market.

�‡Increase product profile in domestic market.

�‡Brand building in the feasible countries where there are no bulk volumes.

�‡Value addition by offering retail packing.

�‡Backward integration in products like NDC and other products with synergy.



THANK YOU

We promise to serve 

�E�H�W�W�H�U���D�Q�G���E�H�W�W�H�U�«����


