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BUSINESS RESPONSIBILITY REPORT
for the financial year 2018-19

[Pursuant to Regulation 34(2)(f) of the Securities and Exchange Board of India (Listing Obligations 
and Disclosure Requirements) Regulations, 2015]

SECTION A: GENERAL INFORMATION ABOUT THE COMPANY

No.	 Particulars	 Company Information

1	 Corporate Identity Number (CIN) 	 L15110AP1961PLC000874
	 of the Company

2	 Name of the Company 	 CCL PRODUCTS (INDIA) LIMITED

3	 Registered Office address	 Duggirala, Guntur Dist. 
		  Andhra Pradesh- 522330, India

4	 Website	 www.cclproducts.com

5	 E-mail id	 companysecretary@continental.coffee

6	  Financial Year reported 	 01st April, 2018 to 31st March, 2019

7	 Sectors that the Company is engaged in 	 NIC Code :10792
	 (industrial activity code wise) 	 Description :  Manufacturing of Instant Coffee 
		  and coffee related products

8	 List three key products/services that the 	 The Company manufactures and markets	
Company manufactures/provides 	 a wide range of instant coffee products.

	 (as in the Balancesheet)
	
9	 Total number of locations where business 	 The Company has its Registered office
	 activity is undertaken by the Company	 situated at Guntur District, A.P. India.
		  Its Corporate office is situated at 		  	

	 Hyderabad, Telangana, India
		  SEZ UNIT : Kuvvakolli Village, Varadaiahpalem,
		  Chittoor District - 517 645, Andhra Pradesh, India.

9 (i)	 Number of International Locations  	 Singapore,Vietnam and Switzerland

9 (ii)	 Number of National Locations 	 Registered Office: Duggirala-522 330, 		
	 Guntur District, Andhra Pradesh, India	

		  Corporate Office: 7-1-24/2/D,‘Greendale, 		
	 Ameerpet, Hyderabad- 500 016, Telangana, India

		  SEZ UNIT : Kuvakolli Village, Varadaiahpalem,
		  Chittoor District - 517 645, Andhra Pradesh, India.

10	 Markets served by the Company – 	 The unit in Duggirala is an export oriented unit
	 Local/State/National/International 	 and in addition to serving Indian markets, CCL  	

	 Products (India) Limited exported its products 	
	 to over 90 Countries as on 31st March, 2019. 

		  The Company has a significant presence 		
	 nationally and globally.
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SECTION B: FINANCIAL DETAILS OF THE COMPANY

No.	 Particulars	 Company Information

1	 Paid up capital (INR) 	 ` 266,055,840

2	 Total Turnover (INR) 	 ` 83,931 Lakhs

3	 Total profit after taxes (INR) 	 ` 12,543 Lakhs

4	 Total Spending on Corporate Social 	 During the financial year 2018-19, CCL has
	 Responsibility ( CSR) as percentage of 	 incurred expenditure for an amount of
	 profit after tax (%) 	 ` 2.98 Crores which is 2% of PAT of 
		  average 3 preceding years.

5	 List of activities in which expenditure in 4	
	 above has been incurred:-	    

SECTION C: OTHER DETAILS
 
No.	 Particulars	 Company Information

1	 Company Subsidiaries/ Joint Ventures	 Subsidiary Companies
		  •	Continental Coffee Private Limited
		  •	Jayanti Pte. Ltd. (Singapore)
		  •	Continental Coffee  SA(Switzerland) 
		    (formerly Grandsaugreen SA)
		  •	Ngon Coffee Company Limited (Vietnam)

2	 Subsidiaries participating in company’s	 CCL Products (India) Limited keeps all its 
Business Responsibility (BR) initiatives 	 subsidiaries informed about the business 		
	 responsibility initiatives. It also encourages its 	
	 subsidiaries to participate in such initiatives.

3	 Other entities (e.g suppliers, distributors etc.) 
	 participating in Company’s BR initiatives	 Nil

The Company aims to undertake activities 
to reduce inequalities faced by socially and 
economically backward groups. Please refer the 
Annexure III of the Director’s Report in this Annual 
Report 2018-19 for information on CSR activities. 
Some of the activities undertaken in this regard 
are as follows:
(a)	 Oldage Homes
(b)	 Women empowerment and other skill 

development activities
(c)	 Orphanage
(d)	 Promoting education
(e)	 Health and nutrition
(f)	 Infrastructure development
(g)	 Enviornmental Protection
(h)	 Pure drinking water facilities
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SECTION D : BR INFORMATION

1.	 Details of Director/Directors responsible for BR

	 (a) Details of the Director/Directors responsible for implementation of the BR policy/policies

No.	 Particulars	 Company Information
1	 DIN 	 00016035
2	 Name	 Mr. Challa Srishant
3	 Designation	 Managing Director

(b) Details of BR head

No.	 Particulars	 Company Information
1	 DIN 	 NA
2	 Name	 Mr.V. Rama Rao
3	 Designation	 GM- Commercial
4	 Telephone number	 +91 40 23732455
5	 E-mail ID	 ramarao.v@continental.coffee

2. 	 Principle-wise (as per NVGs) BR Policy/policies

The National Voluntary Guidelines on Social, Environmental and Economic Responsibilitiesof Business 
released by the Ministry of Corporate Affairs has adopted nine areas of Business Responsibility. These 
are as follows:

P1	 Business should conduct and govern themselves with Ehics, Transparency and Accountability

P2	 Business should provide goods and services that are safe and contribute to Sustainability 
throughout their life cycle

P3	 Business should promote the well- being of  all employees

P4	 Business should respect the interests of and be responsive towards all stakeholders, especially 
those who are disadvantaged, vulnerable and marginalised.

P5	 Business should respect and promote human rights

P6	 Business should respect, protect and make efforts to restore the environment

P7	 Business, when engaged in influencing public and regulatory policy, should do so in a responsible 
manner

P8	 Business should support inclusive growth and equitable development

P9	 Business should engage with and provide value to their Customers and consumers in a responsible 
manner
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Details of compliance (Y/N)

No.	Princple-wise Policies	 P1	 P2	 P3	 P4	 P5	 P6	 P7	 P8	 P9
1	 Do you have a policy/ policies for....	 Y	 Y	 Y	 Y	 Y	 Y	 Y	 Y	 Y

2	 Has the policy being formulated in 	 Y	 Y	 Y	 Y	 Y	 Y	 Y	 Y	 Y
	 consultation with the relevant 
	 stakeholders?	
3	 Does the policy conform to any national / 	 Yes. The policies are based on the‘National
	 international standards? If yes, specify?	 Voluntary Guidelines on Social, Environmental
	 (50 words)	 and Economic Responsibilities of Business’ 		

		 released by the Ministry of Corporate Affairs.
4	 Has the policy being approved by	 Y	 Y	 Y	 Y	 Y	 Y	 Y	 Y	 Y
	 the Board?  Is yes, has it been signed by 
	 MD/ owner/ CEO/ appropriate 
	 Board Director?
5	 Does the company have a specified	 Y	 Y	 Y	 Y	 Y	 Y	 Y	 Y	 Y 
	 committee  of the Board/ Director/ 
	 Official to oversee the implementation 
	 of the policy?

6	 Indicate the link for the policy to be	 https://www.cclproducts.com/wp-
	 viewed online?	 content/uploads/2019/04/csr-policy.pdf
		  https://www.cclproducts.com/wp-content/uploads/2019/04/	

	 policy-on-related-party-transactions.pdf 
		  https://www.cclproducts.com/wp-content/uploads/2019/04/	

	 whistle-blower-policy.pdf 
		  https://www.cclproducts.com/wp-content/uploads/2019/04/	

	 risk-management-policy.pdf 
		  https://www.cclproducts.com/wp-content/uploads/2019/04/	

	 policy-on-material-subsidiary.pdf 
		  https://www.cclproducts.com/wp-content/uploads/2019/04/	

	 remuneration-policy.pdf 
		  https://www.cclproducts.com/wp-content/uploads/2019/04/	

	 code-of-conduct.pdf https://www.cclproducts.com/wp-		
	 content/uploads/2019/04/code-of-insider-trading.pdf 

		  https://www.cclproducts.com/wp-content/uploads/2019/04/	
	 Responsible-Sourcing-Policy.pdf 

		  https://www.cclproducts.com/wp-content/uploads/2019/04/	
	 Sustainability-Policy.pdf 

 
7	 Has the policy been formally 		 Yes, the policies have been communicated
	 communicated to all relevant 	 to all the internal and external stakeholders.
	 internal and external 
	 stakeholders?	

8	 Does the company have in-house	 Y	 Y	 Y	 Y	 Y	 Y	 Y	 Y	 Y 
	 structure to  implement the policy/ 
	 policies.
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9	 Does the Company have a grievance 		 Yes, any grievances or feedback to the policies can
	 redressal mechanism related to the		 be sent to Compliance Officer of the Company at
	 policy/ policies to address stakeholders’		 companysecretary@continental.coffee
	 grievances related to the policy/ policies?

10	 Has the company carried out independent 		 The head of the respective departments are
	 audit/ evaluation of the working of this		 made responsible for effective implementation 
	 policy by an internal or external agency?		 of the policies.

(a)	If answer to the question at serial number 1 against any principle, is ‘No’, please explain why: (Tick 
up to 2 options)

No.	 Questions
1	 The company has not understood the Principles	 Not applicable
2	 The company is not at a stage where it finds itself 					   

in a position to formulate and implement the policies on 				  
specified principles

3	 The company does not have financial or manpower 				  
resources available for the task

4	 It is planned to be done within next 6 months
5	 It is planned to be done within the next 1 year
6	 Any other reason (please specify)

3. Business Responsibility (BR) Governance:

No.	 Particulars	 Company Informarion

3.a	 Indicate the frequency with which the Board of 
	 Directors, Committee of the Board or CEO to 
	 assess the BR performance of the Company. 
	 Within 3 months, 3-6 months, Annually, 
	 More than 1 year

3.b	 Does the Company publish a BR or a 
	 Sustainability Report? What is the hyperlink for 
	 viewing this report? How frequently it is published?

SECTION E: PRINCIPLE-WISE PERFORMANCE

Principle 1: Business should conduct and govern themselves with Ehics, Transparency and 
Accountability

CCL Products (India) Limited lays a strong emphasis on ethical corporate citizenship and establishment 
of good corporate culture. It has always believed in adhering to the best governance practices to ensure 
protection of interests of all stakeholders of the Company in tandem with healthy growth of the Company. 
The Company has always discouraged practices that are abusive, corrupt, or anti competitive. 

The performance on aspects of 
BR is reviewed by the Company‘s 
Management on periodical basis and 
atleast once a year put up to the Board

The Company publishes the information 
on Business Responsibility which 
forms part of the Annual Report of the 
Company. The same will be disclosed 
on the website of the Company at www.
cclproducts.com
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Our philosophy is to conduct the business with high ethical standards in our dealings with all the 
stakeholders that include employees, customers, suppliers, government and the community.

The Company has a strong and effective Whistle blower Policy which aims to deter and detect actual or 
suspected misconduct. It has been established to ensure that genuine concerns of misconduct/ unlawful 
conduct, which an individual believes may be taking place within the organisation, are raised at an early 
stage in a responsible and confidential manner. This mechanism also provides for adequate safeguards 
against victimisation of employees who avail of the mechanism. Any employee may report such incident 
without fear to the Chairman of the Audit Committee or alternatively may report to the Compliance officer 
of the Company. The Policy on Vigil Mechanism may be accessed on the Company’s website at https://
www.cclproducts.com/wp-content/uploads/2019/04/whistle-blower-policy.pdf 

1. Does the policy relating to ethics, bribery and corruption cover only the company? Yes/ No. 
Does it extend to the Group/Joint Ventures/ Suppliers/Contractors/NGOs /Others?
Yes

CCL Products (India) Limited is commited to act professionally, fairly and with integrity in all its dealings. 
The Company has  established a ‘Vigil Mechanism’ for Directors and employees to report their genuine 
concerns or grievances about unethical behavior, actual or suspected fraud or violation of Company’s 
Code of Conduct. As an integral part of such Vigil Mechanism, the Whistle Blower Policy of CCL has 
been formulated with a view to empower the Directors and employees of  CCL and / or its subsidiary 
companies, to detect and report any improper activity within the Company. 

Further CCL has also adopted “Code of Conduct for Directors and Senior Management” which captures 
the behavioral and ethical standards.

The Company obtains an annual confirmation affirming compliance with the Code from the Directors, 
Key Managerial Persons and the senior management every year

2. How many stakeholder complaints have been received in the past financial year and what 
percentage was satisfactorily resolved by the management? If so, provide details thereof, in 
about 50 word or so.

	 Pending as on	 Received during	 Redressed during	 Pending as on
	 31-03-2018	 2018-19	 2018-19	 31-03-2019

Customer Complaints 	 Nil	 Nil	 Nil	 Nil		
Investor Complaints 	 Nil	 25	 25	 Nil
Consumer cases	 Nil	 Nil	 Nil	 Nil

Principle 2: Business should provide goods and services that are safe and contribute to 
Sustainability throughout their life cycle

1. List up to 3 of your products or services whose design has incorporated social or environmental 
concerns, risks and/or opportunities.

Not Applicable
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2. For each such product, provide the following details in respect of resource use (energy, water, 
raw material etc.) per unit of product(optional):

(a) Reduction during sourcing/production/ distribution achieved since the previous year throughout the 
value chain?

Not Applicable

 (b) Reduction during usage by consumers (energy, water) has been achieved since the previous year?

Not Applicable

3. Does the company have procedures in place for sustainable sourcing (including transportation)? 
-Yes

(a) If yes, what percentage of your inputs was sourced sustainably? Also, provide details thereof, in about 
50 words or so.

CCL’s global supply chain is complex in nature which invlolves sourcing raw materials and services from 
different parts of the world and the Company brought responsible sourcing practices at all the stages of 
supply chain in place over a period of time inspite of socio-economic and cultual constraints across the 
countries for long term sustainability.

The Company had a responsible sourcing policy which was made applicable to all its suppliers and 
ensure that the hygiene working conditions, minimum wages and safety standards are followed by all 
the employees involved throughout its supply chain globally in strict adherence to the international labour 
policies.

95% of CCL’s inputs are sourced sustainably.

4. Has the company taken any steps to procure goods and services from local & small producers, 
including communities surrounding their place of work? Yes

(a) If yes, what steps have been taken to improve their capacity and capability of local and small vendors?

CCL procures green coffee from small vendors of Karnataka, Andhra Pradesh, Tamil Nadu and Kerala. 
The Company source all the packaging material and other related products from local and small vendors 
since inception.

The assurance of sourcing from the Company led to the expansion of the vendors associated, and the 
company helped them with latest technology avaialble globally for their development.

5. Does the company have a mechanism to recycle products and waste? If yes what is the 
percentage of recycling of products and waste (separately as <5%, 5-10%, >10%). Also, provide 
details thereof, in about 50 words or so.

CCL continuously strives for the betterment in its process of recycling the products and waste generated 
during the production process. Coffee is a product, where around 40% can be derived from the coffee 
beans for the productive usage and the rest 60% is in the form of solid waste. This solid waste generated, 
on drying up, has greater calorific value.

The ash that comes from the boilers will be supplied to brick manufacturers. The solid waste that was 
generated is being used as fuel to the boilers. The water after the process of extraction is supplied to the 
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neighbouring farmers due to its organic nature which helps them to get better yield. More than 90% of 
the waste generated is being recycled.

Principle 3: Business should promote the well- being of  all employees

We believe that our human capital is one of the most valuable resources to tap the perennial growth of 
business. Company‘s Code of Conduct provides guidelines for employee wellbeing related to participation, 
freedom, gender equality, good environment and harassment free workplace. A strong  mechanism is 
established for deployment of guidelines and grievance redressing mechanism.

1. Please indicate the Total number of employees: 530 as on 31.03.2019.
2. Please indicate the Total number of employees hired on contractual basis : 598
3. Please indicate the Number of permanent women employees : 29
4. Please indicate the Number of permanent employees with disabilities: 1
5. Do you have an employee association that is recognized by management- No
6. What percentage of your permanent employees is members of this recognized employee association?  
NA
7. Please indicate the Number of complaints relating to child labour, forced labour, involuntary labour, 
sexual harassment in the last financial year and pending, as on the end of the financial year.-

No.	 Category	 No of complaints	 No of 
		  filed during 	 complaints 
		  the financial year 	 pending as on 
			   end of the 
			   financial year

1	 Child labour/forced labour/involuntary labour	 Nil	 Nil
2	 Sexual harassment	 Nil	 Nil
3	 Discriminatory employment	 Nil	 Nil

8. What percentage of your under mentioned employees were given safety & skill up-gradation 
training in the last year?

(a)	 Permanent Employees  	 100%

(b)	 Permanent Women Employees 	 100%

(c)	 Casual/Temporary/Contractual Employees 	 100%

(d)	 Employees with Disabilities 	 100%

Principle 4: Business should respect the interests of and be responsive towards all stakeholders, 
especially those who are disadvantaged, vulnerable and marginalised.

CCL has always acknowledged the vital contribution of all stakeholders such as employees, communities, 
suppliers, customers, regulatory bodies, industry associations, shareholders, academic institutes and 
media in building a sustainable business and has accorded importance to their voices and concerns.

The Company has carried out comprehensive stakeholder identification program. This allowed us to 
understand the needs and expectations of our stakeholders better.

2. Out of the above, has the company identified the disadvantaged, vulnerable & marginalized stakeholders: 
Yes
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The stakeholder engagement program is deployed by focusing on each identified stakeholder from various 
business divisions of the organisation. We are working towards betterment of communities in the vicinity 
of our manufacturing plants which are located in rural areas. We have identified stakeholders and we 
are working on projects for them.

3. Are there any special initiatives taken by the company to engage with the disadvantaged, vulnerable 
and marginalized stakeholders. If so, provide details thereof, in about 50 words or so.

The Company sources some of its raw material from the farmers of Karnataka, Andhra Pradesh, Tamil 
Nadu and Kerala.

The packaging material is procured locally from small vendors.

The Company initiated several programs that include health, hygiene and nutrition development in school 
children, promoting girl child education, swachh Bharat initiatives in the surrounding villages, medical 
camps and health centres, pure drinking water facilities in many villages.

Principle 5: Business should respect and promote human rights

1. Does the policy of the company on human rights cover only the company or extend to the Group/Joint 
Ventures/Suppliers/Contractors/NGOs/Others?

CCL’s Policies cover the guidelines on Human rights and it is applicable to all members of the CCL group. 
The members had given liberty to report any violations of the Code, or share their concerns confidentially 
through e-mail, complaint drop box and access to Committee members as per the various Committees 
under the Code of Conduct.

2. How many stakeholder complaints have been received in the past financial year and what percent 
was satisfactorily resolved by the management?

The Company has received 25 stakeholder complaints in the past financial year and 100% of the complaints 
were satisfactorily resolved by the management.

Principle 6: Business should respect, protect and make efforts to restore the enviornment

1. Does the policy related to Principle 6 cover only the company or extends to the Group/Joint Ventures/
Suppliers/Contractors/NGOs/others.

CCL’s Sustainability Policy extends to all the stakeholders the organization deals with, including suppliers, 
contractors, NGOs and others. We aim to propagate the principles of Sustainability throughout our Value 
chain and to all stakeholders.

2. Strategies/ initiatives to address global environmental issues such as climate change, global warming, 
etc? Y/N. If yes, please give hyperlink for webpage etc.

Many facets of respecting and protecting environment are embedded in the company’s operations as 
also its products. Consumption of fuel is very important for our boilers. We have got the fuel system 
redesigned so as to enable using this solid waste as fuel for boilers. This has not only resulted in 
substantial savings on fuel costs but also is environmental friendly as the ash content is very minimal. 
Thus, this effort of the company has not only served as a substitute for fossil fuel but also is an effective 
method for waste disposal.
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The Company has been continuously saving considerable fuel cost for its boiler by using rice husk and 
recycled solid waste as fuel. An Electrostatic Precipitator (ESP) was installed to curb pollution from the 
boiler which enhance eco friendly operations at the Plant.

To minimise the environmental impacts of its products, the Company continuously improves products in 
terms of fuel efficiency, material use and recyclability.

3.Potential environmental risks? 

Since there are no chemicals used in the production process and since processing is done with coffee 
beans and water, everything is organic in nature. Potential environmental risks are constantly being 
assessed as part of the company’s risk management identification process. The Company regularly 
reviews its environmental risks and undertakes initiatives to mitigate them.

4. Does the company have any project related to Clean Development Mechanism? If so, provide details 
thereof, in about 50 words or so. Also, if Yes, whether any environmental compliance report is filed?

Not Applicable

5. Has the company undertaken any other initiatives on – clean technology, energy efficiency, renewable 
energy, etc. Y/N. If yes, please give hyperlink for web page etc.

Not Applicable

6. Are the Emissions/Waste generated by the company within the permissible limits given by CPCB/
SPCB for the financial year being reported?

All emissions and waste generated by the Company are within the permissible limits given by CPCB/
SPCB in 2018-19.

7. Number of show cause/ legal notices received from CPCB/SPCB which are pending (i.e. not resolved 
to satisfaction) as on end of Financial Year.

Nil

Principle 7: Business, when engaged in influencing public and regulatory policy, should do so 
in a responsible manner

1. Is your company a member of any trade and chamber or association? If Yes, Name only those major 
ones that your business deals with:

(a)	 Coffee Board of India
(b)	 Export Promotion Council for EOUs and SEZs (EPCES)
(c)	 Federation of Indian Export Organization (FIEO)
(d)	 Federation of Telangana and Andhra Pradesh Chambers of Commerce and Industry (FTAPCCI)
(e)	 Indo American Chamber of Commerce (IACC)
(f)	 Indo German Chamber of Commerce (IGCC)
(g)	 National Coffee Association, USA (NCA)

2. Have you advocated/lobbied through above associations for the advancement or improvement of public 
good? Yes/No; if yes specify the broad areas ( drop box: Governance and Administration, Economic 
Reforms, Inclusive Development Policies, Energy security, Water, Food Security, Sustainable Business 
Principles, Others)
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The Company associated with above institutions with an intention of mutual learning and contribution in 
development of processes.

CCL has been instrumental in value addition for the instant coffee in global markets by promoting Indian 
coffee, working with many associations and also in making several representations to the Government 
through its officers for development of green coffee production in the State of Andhra Pradesh.

Principle 8: Business should support inclusive growth and equitable development 

We at CCL believe that in order to have a growth and equitable development the company has to work 
in proper co ordination with its ecosystem. The Company also believes that social, environmental and 
economic values are interlinked and we belong to an Interdependent Ecosystem comprising Shareholders, 
Consumers, Associates, Employees, Government, Environment and Society. We are committed to ensure 
a positive impact of our existence on all these stakeholders. It’s our continuous endeavour to integrate 
sustainability considerations in all our business decisions.

1. Does the company have specified programmes/initiatives/projects in pursuit of the policy related to 
Principle 8? If yes details thereof.

The Company as part of its corporate social responsibillity involved in several programmes and projects 
that creates a better country for the furture generations. The details of several programmes undertaken 
by the Company are given in ‘Annexure III’ of the Directors Report, which forms part of the Annual Report.

2. Are the programmes/projects undertaken through in-house team/own foundation/external NGO/
government structures/any other organization?

The aforesaid projects have been carried out by the Company directly and in consultation with other 
organizations.

3. Have you done any impact assessment of your initiative?

Yes, the CSR committee internally performs an impact assessment of its initiatives at the end of each year 
to understand the efficacy of the programme in terms of delivery of desired benefits to the community 
and to gain insights for improving the design and delivery of future initiatives.

4. What is your company’s direct contribution to community development projects - Amount in INR and 
the details of the projects undertaken.

.
S.No	 CSR Project	 Expenditure
1	 Old age homes 	 1,05,000
2	 Orphanage	 8,45,000
3	 Promoting Education	 49,08,665
4	 Health and hygiene	 71,83,451
5	 Infrastructure facilities	 88,35,744
6	 Enviornmental Protection	 13,29,825
7	 Pure drinking water facilities	 9,40,000
8	 Others	 57,12,404
	 TOTAL	 2,98,60,089
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Details of the same are provided in ‘ Annexure III‘of the Directors Report, which forms part of the Annual 
Report.

5. Have you taken steps to ensure that this community development initiative is successfully adopted by 
the community? Please explain in 50 words, or so.

CCL’s CSR initiatives are rolled out directly or in partnership with nonprofit organisations. This helps in 
increasing reach as well as ensuring the adoption of initiative by communities. Project teams track the 
reach and take necessary steps to make it successful.

Principle 9: Business should engage with and provide value to their Customers and consumers 
in a responsible manner

All the customer complaints which were received in the reporting period have been resolved and there are 
no complaints or consumer cases pending as on the end of the financial year. There are no cases filed by 
any customer or consumer against the Company as at the end of financial year 2018–19. The Company 
displays all product information on the product label, which is mandatory and as may be required for the 
use of the products by the consumers. The Company shall never engage in any unfair trading practices, 
irresponsible advertising or anti-competitive behavior. The Company has various checks and balances 
to ensure that the business of the Company is done in a fair and responsible manner.

Information with reference to BRR framework:

No.	 Questions 	 Information

9.1	 What percentage of customer complaints/	 Following is the status of customer 
	 consumer cases are pending as on the end 	 complaints/ consumer cases as on the
	 of financial year.	 end of the financial year ended on 
			  31st March, 2019:
			  1.Customer complaints- Nil
			  2.Consumer cases-Nil

9.2	 Does the Company display product information 	 CCL adheres to all the applicable
	 on the product label, over and above what is 	 regulations regarding product labeling
	 mandated as per local laws? Yes/No/N.A. /	 and displays relevant information on it.
	 Remarks(additional information)-Yes

9.3	 Is there any case filed by any stakeholder 
	 against the company regarding unfair trade 
	 practices, irresponsible advertising and/or 
	 anti-competitive behaviour during the last five 
	 years and pending as on end of financial year. 
	 If so, provide details thereof, in about 
	 50 words or so.

9.4	 Did your Company carry out any consumer 
	 survey/ consumer satisfaction trends?

No case filed by any stakeholder related 
to the afore mentioned subject is pending
as at the end of financial year ended on 
31st March, 2019.

The Company regularly carries out 
c o n s u m e r  s a t i s f a c t i o n  s u r v e y s 
continuously to understand their tastes 
and preferences and to develop
better products.


